
Sustainability report
2022 - 2024

Thomas Rasmus Skaug - VisitNorway.com



Our home
- your destination

Robinson Scandinavia is one of the major
incoming tour operators for Scandinavia and
Finland. We have been organizing tours of
Norway, Denmark, Finland and Sweden for
travelers from around the world since 1982. We
operate as a wholesaler of adventures for
Scandinavia and Finland.

In April 2022 we began our journey toward a more
sustainable way of operating. We entered into a
collaboration with Travelife for Tour Operators &
Travel Agents, a leading training, management
and certification initiative for tourism companies
committed to reaching sustainability. In November
the same year we achieved the Travelife Partner
status.

Since then, we have sought to uphold the
commitments that this work has brought forth.

We have chosen to focus on the following:

- To be aware and to stay updated

- To seek conscious choices

- To value local culture and traditions

- To prevent overtourism
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Be aware and
stay updated

If we look at tourism in Norway and
Scandinavia over the past two years, we see a
significant increase in demand from tourists
who want to come here and experience what
our countries have to offer.

It is now very important to ensure that this
growth does not come at the expense of the
environment. Robinson Scandinavia AS wants
to maintain our environmentally friendly profile,
and that is why we have taken several steps
over the past two years to become more
aware of our role and how we can make a
difference.

Two to three times a year, we attend
conferences alongside other inbound tour
operators and key stakeholders in the
Norwegian travel industry. We share
knowledge and common challenges with the
goal of finding solutions and standing stronger
together. Sustainable tourism is an important
recurring theme in these conferences and is a
topic that remains high on the agenda.
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Conscious choices

Robinson Scandinavia AS has developed
routines to make conscious choices in
collaboration with our customers and
suppliers to ensure that we operate
sustainable when designing our tours.

We have focused on mapping our suppliers
and prioritizing those with certifications or a
clear environmental profile.

If we look at the hotels we see that as much
as 80% of the hotels we partnered with for our
2024 tours were environmentally certified -
part of our ongoing commitment to
responsible travel.

Our goal moving forward is to increase this
share to include nearly all the hotels we work
with. If it is not possible to include all of them,
we will encourage the hotels to make
conscious and responsible choices that
promote sustainable tourism.
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We are strengthening our partnerships with local
and independent suppliers to ensure that tourism
brings economic benefits to the local community
and promotes local culture and traditions.

We work with suppliers that incorporate elements
of local art, architecture or cultural heritage, while
respecting the intellectual property rights of local
communities.

Examples where we have implemented local
culture and traditions are:

- Guided tours at local breweries and cider farms.

- Visits at Sami reindeer owners who proudly and
respectfully represent the authentic Sami culture
and lifestyle.

- Including independent family run hotels that
support local farmers and suppliers

- Visits and guided tours at local farms where
homemade food from local producers is served.
The owners tell the story of the farm

- Local craftspeople and artists, representing the
creative sector, to highlight local production and
traditional techniques

Our culture
- your experience

Thomas Rasmus Skaug - VisitNorway.com



We are observing that some destinations in Norway
are at risk of experiencing overtourism, which can
lead to economic, social and environmental
challenges. Through the development of tours
including new destinations and less-visited
destinations, Robinson Scandinavia AS seeks to
help prevent or slow down this situation.

Further, we encourage travel during the shoulder
seasons, which reduces pressure on natural
resources and local communities and helps protect
our destinations, while giving travelers a less
crowded and more authentic experience. Spreading
travel more evenly throughout the year will also help
to lower carbon emissions.

This and more have been our focus over the past
two years and it is something we will continue doing
in the future. Sustainability and responsible tourism
will remain a central and integral part of Robinson
Scandinavia’s vision, goals, and strategy going
forward.

Protecting the places
we love
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Timeline


